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Study course “Entrepreneurship in the Creative Industries” provides students with state-
of-art knowledge and skills for recognizing the notion of “creative industries” while
examining creativity and start point of entrepreneurship. During the course students will
get knowledge in starting a business: business plan or canva writing, marketing issues,
customer management. The core competence of this study course is an ability to develop
entrepreneurial skills and clear understanding of the creative industries as related issue
with creative economy- new economy which based upon exploit of intangible resources-
knowledge, creative ideas and innovation.

Final paper (in written form) and exam (in oral presentation form) is organized in small

group

Participation in lectures, practical workshops, group work, mandatory participation in a

study tour. Essay. Presentation-field analysis + examples. Timely submission of

assignments

Students must abide by the academic and research ethics, Vidzeme University of

Applled Sciences Ethics Regulations, incl.:
study papers must be independently developed;

— the study work should reference all statements, ideas and data used that have
been authored by someone else;

— appropriate data acquisition methods should be used in the acquisition of
data, the research ethics must be respected, empirical data must be collected
independently and cannot be distorted or falsified;

— the examination must be carried out by the student independently, without the
use of supporting materials and/or consultations with other students, unless
the lecturer states otherwise.

In the event of non-compliance with the academic and research ethics,

punishment is imposed in accordance with the ViA Ethics Regulations and the

study course must be re-taken, unless the punishment is exmatriculation.
. The evaluation methods and
Learning Outcomes o
criteria
Knowledge

Students have knowledge about basic Lectures, practical workshops
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Course Compulsory
literature:

Course additional
literature:

Course confirmation date:

techniques used by entrepreneurs to develop
creative industry business; also have better
understanding about new, innovative product
or service development features from
the consumer's side as well as from
entrepreneur’s activity side.
Students will understand how to integrate
knowledge in different fields and
contribute to the development and
creation of new knowledge and
professional activities.
Skills
Students will be able independently advance
their competencies in starting
entrepreneurship and make an innovations in
different business areas.

Students have better understanding about new,
innovative product or service development .
features from the consumer's side as well as ~Lectures, practical workshops

from entrepreneur’s activity side.

Lectures, practical workshops, Case
Study

Lectures, practical workshops

An understanding of the key pressures and
forces currently acting on the creative Lectures, practical workshops
industries sector

Competency

Students will be able to work and know the

contact points of different creative fields,

independently use the theory, methods and

problem solving skills both by analyzing the  Discussions, home exercises, final
specifics of the management of existing paper

companies' projects, as well as developing
and developing their projects in the field of
creative industries

Students will be able to make a business
canva and short business plan and financial
calculations
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VIII, 258 p.
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20110nline: http://www.km.gov.Iv/Iv/starpnozares/radosa/petijumi.html
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izdevnieciba, 2013. 219 Ipp
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Discussions, home exercises, final
paper
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Date of course description

update:

September 6, 2024.

Study Course Plan:

Date

The date is
specified before
the
implementation
of the course

Theme

Introduction. Creative and cultural
industries: legal and strategic framework.
Classifications, specifics. Difference from
traditional business. Legislation. Creative
industries in Latvia and Europe, success
factors and examples. Teamwork and
cooperation in creative industries
Analysis of creative entrepreneurship
examples: companies, projects, products
Entrepreneurship, creativity, innovation.
The concept of creative thinking: theory
and practice, etc.
Creative Entrepreneurship Opportunities
at Vidzeme University of Applied
Sciences Creating and evaluating creative
business ideas: techniques, examples,
group work. Idea banks, brainstorming,
association methods
Creating a Business Canvas and writing
an effective business plan. Key elements -
market participants, customers,
consumers. Student group presentations.
Ways to evaluate a business idea
Methods of developing and evaluating a
new product. Basic marketing strategies
ABC of building a small business,
specifics in the creative field
Basic financial calculations and cost
estimates. Financial flow analysis. New
product development costs Product
viability and life span. Profit, turnover.
Current events in tax policy in Latvia
Deadline for submitting the Financial part
of the Project Individual discussions with
each group
Final test and presentations

Hours total:

Academic hours

Contact
hours

30

Independen
t work
hours

45

Study Form/
Organization of
independent work of
students and task
description
Lectures, group work

Seminar, lecture, case study

Seminar, lecture, case study

Group presentations,
workshops

Lectures, group works

Lecture, group work,
independent work

Homework

Test, Project presentation



